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Abstract
This study examines the extent to which public relations practitioners use social media to support the mental image of
the Social Security Fund in Benghazi. It identifies the communication channels and platforms most frequently used and
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explores the main obstacles limiting effective digital communication. The study is descriptive and employs a survey
based on a complete census of 30 public relations practitioners at the Fund’s Eastern Benghazi Administration. Data
were collected through a validated questionnaire with a Cronbach’s alpha reliability coefficient of 0.78 and analyzed
using frequencies and percentages. The findings show that 63.3% of respondents use social media to a high degree.
Social networking pages ranked first among communication channels, accounting for 25.9% of multiple responses.
Facebook was the most frequently used platform at 36.2%, followed by WhatsApp at 17.4% and YouTube at 13.0%. The
leading obstacles were insufficient digital communication training at 16.6%, weak technical and communication
infrastructure at 14.5%, and the absence of clear strategic communication planning at 13.8%. The study concludes that
the Fund has a substantial operational digital presence, but this presence should be transformed into a planned and
measurable communication function. It recommends a digital content strategy, practitioner training, stronger technical
infrastructure, and clear performance indicators
Keywords: Digital public relations, social media, mental image, corporate communication
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